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1H24 key highlights



1H24 Group result overview
TTV ($m) Revenue ($m) Underlying EBITDA1 ($m)

Underlying NPATA1,2 ($m) Free cash flow4 ($m) Dividend declared (cps)



Lottery Retailing

% of AUS lottery sales through the online channel1 Aggregate Division 1 Jackpots2 ($m)



Lottery Retailing

Oz Lotteries Moving Annual Total (MAT)1 TTV – by Fiscal Quarter



Software-as-a-Service (SaaS)

TTV ($m)Active players (‘000)



Managed Services

Emerging Managed Services segment
Revenue (AUD$m)

Significant long term growth opportunity



Financial results



Underlying EBITDA

Underlying EBITDA 1H24 vs 1H23 ($’000)



Lottery Retailing

TTV ($’000) Revenue ($’000) EBITDA ($’000)



TTV ($’000) Revenue ($’000) EBITDA ($’000)

Software-as-a-Service (SaaS)



Managed Services



Operating expenses 1H24 vs 1H23 ($’000)

Disciplined cost management



Balance sheet strength



Balance sheet strength underpinned by cash generation



Conclusion & 
FY24 Outlook



Successfully growing earnings and cash generation



Lottery Retailing – Key stats from $200m Powerball

804,965

Tickets sold

706,650

1,509 per minute

Tickets sold 
per minute (peak)

1,283 per minute

100%*

Uptime over the 
draw event

100%

57k

Signups within 
24 hours

47k

+14% 
vs $160m in    Oct 2023

Ticket sales

>45 per second

Tickets sold per 
second (peak)

>69 per second

>40 per second

Checkouts per 
second (peak)

>58 per second

>1,850

Support interactions 
on draw day

>2,450

84%

Satisfaction

89%

$200m draw (February 2023) $160m draw (October 2022)

82k

New signups

62k

Great result with room for improvement



1H24 report card and FY24 Outlook

Lottery 
Retailing*

Acquisitions
(Gatherwell + Stride +

StarVale3)

Capital

Marketing costs expected to be in the range of 1.5% to 2.0% of TTV (FY23: 1.3%), 
dependent on jackpots

Final step up in TLC service fee1 to 4.65% of subscription price of tickets (FY23: 3.5%)

Improved revenue margin2 following portfolio pricing changes announced in May 
2023 (FY23: 20.3%)

Mid-to-high single digit revenue growth

Modest investment to optimise governance, seed Jumbo culture and drive future 
growth

Strong free cash flow generation with ~100% cash conversion expected

Targeted dividend payout ratio of 65% to 85% of statutory NPAT

Strong M&A pipeline supported by balance sheet strength and debt headroom

On-market share buy-back5 of up to $25 million expected to continue into FY24; 
provides capital flexibility

Underlying operating cost growth to grow at a slower pace than revenue on a like-
for-like basis4

Underlying EBITDA margin expected to be in a range of 48% to 50%1 (FY23: 50.1%) 

Group 
(excluding impact of 

incentives5)

FY24 Outlook Status (1H24)
1.4%

Commentary

22.7%

5.3% 

49.6% 

157% 

84.3% 

$3.2m5

6.3%4



Jumbo’s growth and evolution of mix

FY2018

Australian centric

Focus on Government lotteries

100% dependent on TLC2 (Reseller Agreements)

Business mix
Revenue, % FY2023

100%

$40m

77%

7%

16%

$118m
81%

19%

Australia

International

$118m

TLC

Non-TLC

$118m
Lottery Retailing
SaaS1

Managed Services

Geographical mix 

Product mix 

Australia and International focus

Focus on Government + Charity lotteries

Emerging SaaS and Managed Services segments



Grown to more than 100k members since our 
launch in September 2023
$425k in prizes in 1H24
Free to join, exclusive to Oz Lotteries

$500 prize daily
$2,500 prize on Fridays
$75k - $100k major draws
Special event draws

First of its kind, automated rolling draws
Launched in October 2023
Raised ~$250k for Pilot Charity Partner
Low cost for players
Capped entries per player

Creating winning moments exclusively 
for Oz Lotteries Players multiple times a day



Questions



Supplementary
Information



Active players provide the foundation for future growth

Active players who made a purchase in the 12-month period (FY15 – 1H24)  

Australia

United Kingdom

Canada



Lotteries have proven to be highly resilient to recessions

Australian lotteries sales over time ($bn)



Significant growth potential from increasing online penetration

20221 total internet revenues as a % of total lottery sales



Powerball price change (in line with expectations)

Powerball RPPU1 for jackpots ≤ $20m ($)
Powerball price change (May 23)
+ 20 cents price increase (+14.8%)
+ 30% increase in RPPU2 

-1.6% decrease in tickets sold2 



Harnessing Artificial Intelligence

Marketing Development Customer Support Operations

As a software company, Jumbo has always been an early adopter of new 
technology and has been conducting experiments with AI for several years

Governance

Marketing Development Customer Support Operations

Already in use In development



Our blueprint for acquisitions

1 2 3



Group 1H24 consolidated results



Reconciliation to 1H24 reported earnings



1H24 Group result overview – like for like performance



1H24 result –  segmental information



1H24 Lottery Retailing



1H24 Managed Services1 (local currency basis)

A

B

C

A

B

B



Financial framework and P&L drivers


